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YHUKaNbHbIA KOHUENT CAaBbl: AeBa/ibBauuA LLeHHOCTU JIMYHOM CNaBbl
(monBbl) B pycckom 6bIIMHHOM 3n0ce

AHHoTauumA. CTaTbA NOCBALLEHA KOHLUENTY CNaBbl, O4HOMY U3 LLEHTPa/IbHbIX B MMPOBOM 3Mnunye-
cKom donbKaope. Kak noKasbiBaloT pe3y/bTaTbl aHa/1M3a, OCYLLECTB/IEHHOIO aBTOPOM Ha OCHOBe
aKCMONOTMYECKOro, CPaBHUTENIbHO-UCTOPUYECKOTO U UCTOPUKO-TeHETUYECKOTO METOA0B, C/1aBa
B nogasnstowem bonblnHCTBE cnyyaeB —B «Manage» n «Oguccee» Nomepa, «Maxabxaparte»,
€BPONENCKNX U BOCTOUHbIX CPEAHEBEKOBbIX 3MNOCAX — COOTHOCUTCA C MOJIBOM O KOHKPETHOM
repoe M NOHMMAETCA KaK cneunduryecknin cybctutyT MHAMBMAYaNbHOTO BeccMepTUsa UK XKe Kak
3a/10r nocMepTHOro 6iaxeHcTsa. MPUHLMIMaNbHOE UCKAKOYEHME U3 3TOTO NpaBuaa 06HapPYKu-
BaET PYCCKUM ObIJIMHHbINM 3N0C: BbIAMHBI HE MbIC/IAT CNABY KaK cneunduyeckmin aTpnobyT Toro
WM MHOTO NepcoHaXa, HO Kak KOMIEKTUBHOE CBOMCTBO BCEro PyCCKOro 6oratbipcTBa — CBOWM-
CTBO, MPU3BAHHOE yAEpPKaTb MHO3EMHbIX BAAAbIK OT BTOPXEHWI Ha Pycb n obecneynTb 3awmTy
Ha 3emJ/ie boXbMWX YCTAaHOBEHMI M CTPaZAIOLLErO YesoBeKa. [peanpuHATOe B CTaTbe CONOCTAB-
JieHWe pPa3HoobpPa3HbIX MAMATHUKOB reponyeckoro ¢osibKaopa ¢ PycckMmm bbiiMHamMM No3Bo-
NAeT No/IHee OCBETUTb KaK aKCMOIOTMYECKUIN CTPOM, XapaKTEPHbIN A5 3NNYECKOM TPaanLUK

B L,eNoM (MOHATUS CNaBbl, YECTU, XBACTOBCTBA M MOJIBbI BCE €LLLe OCTaloTCA HeA0CTaTOUYHO pas-
paboTaHHbIMM B HAay4YHOW NIUTEPATYPE W YTOUHSAIOTCA B HACTOALWEN paboTe), Tak U onpeaennTb
NPUHLMNNANbHYIO cneunduKy 6bIJIMHHOIO 3M0ca, ero YHUKabHOE NONOXKEHWE B psAay Npo-

YMX MAaMATHUKOB. B YacTHOCTM, cONOCTaB/IEHNE rePONYECKMX NECEH, CO3AaHHbIX B XPUCTUAH-
cKow EBpone, ¢ pycCKMMM BblIMHAaMM NO3BONSET apPryMEHTUPOBAHHO YyTBEPXKAATb, YUTO MUMEHHO
nocneaHue Hambosee NOSHO U OPUTMHANBHO — Ha Pa3HbIX YPOBHAX XYAOMKECTBEHHOMN CTPYKTY-
pbl (CloXKeT, MOTUBbI, 06pa3sHble psAabl) — BONNOTUAN B cebe LLEHHOCTU U MAEN XPUCTMAHCTBA, ero
[OYXOBHO-HPaBCTBEHHbIN NOTEHLMAN.

KnioueBble cnoBa: ¢obKaop, anoc, 6bI/IMHbI, 3NMYECKOE CO3HAHME, PO/b LLEHHOCTEN B 3MU-
YEeCKOM Ky/bType, INUYECKUI KOHLENT IMYHOM CNaBbl, LEHHOCTHbIN LEHTP repos, sannyeckoe
XBaCTOBCTBO
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The unique concept of glory: Devaluation of the value of personal
fame in the Russian folk epics

Abstract. The article is dedicated to the concept of glory, which should be placed among
the main concepts of the world’s folk epics. According to the author’s analysis (undertaken
through the axiological, comparative-historical, and historical-genetic methods), glory —

as rendered in Homer’s Iliad and Odyssey, The Mahabharata, European and Oriental medieval
epics, etc. —is most often related to the rumors about a concrete hero and emerges

as a substitute of individual immortality or as a pledge of postmortem beatitude. Among nearly
all known works of heroic poetry, only the Russian folk epics are fundamentally opposed to this
interpretation: Bylinas don’t treat glory as a specific attribute belonging to this or that hero,
but as a collective virtue of all Russian knights — the one intended to deter foreign rulers from
their invasions of Russia and to protect, in this earthly world, both the divine law and suffering
people. Accordingly, the article provides a comparison between different works of heroic



folklore and Russian bylinas, which enables both to interpret more fully the axiological structure
of the epic tradition as such (the notions of glory, honor, boasting, and rumor — the ones still
insufficiently analyzed in scholarly literature and defined more precisely in the present paper),
and to determine the principal originality of the Russian folk epics, their unique position
among other oral songs of similar nature. In particular, a comparison between the heroic songs
of Christian Europe and Russian bylinas allows the author to argue confidently that precisely
the latter incarnated (in the most original and profound way, at different levels of their artistic
structure, including plot, motives, and imagery) the values and the ideas of Christianity, its
spiritual and moral potential.
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